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ABSTRAK

Laporan Praktik Kerja Lapangan ini mengambil judul “Proses Produksi dan
Distribusi Informasi Melalui Instagram Oleh Dinas Komunikasi dan Informatika
Kabupaten Bantul. Menggunakan metode penelitian observasi, partisipasi aktif,
wawancara serta studi pustaka, tujuan penulisan laporan ini adalah untuk
mengetahui aktivitas humas pemerintah melalui proses produksi dan distribusi
informasi di Dinas Komunikasi dan Informatika Kabupaten Bantul. Proses
Produksi dan Distribusi Informasi melalui Instagram oleh Dinas Komunikasi dan
Informatika Kabupaten Bantul melalui beberapa tahap yaitu (1) tahap pra produksi,
(2) tahap produksi, (3) tahap pasca dan/atau evaluasi, dan (4) tahap distribusi.
Proses Produksi dan Distribusi Informasi dilaksanakan oleh pejabat fungsional
pranata humas dan Seksi Produksi dan Distribusi Informasi. Tujuan Proses
produksi dan Distribusi Informasi adalah untuk memenuhi kebutuhan informasi
bagi masyarakat terutama di wilayah Kabupaten Bantul.

Kata kunci : Informasi, Produksi Informasi, Distribusi Informasi, Humas

Pemerintah, Instagram

ABSTRACT

This field work practice report takes the title of "Process of Information Production
and Distribution Through Instagram by the Departement of Communications and
Informatics Bantul”. Using observational research methods, active participation
in interviews and literature studies, the purpose of writing this report is to find out
the government's public relations activities through the production and distribution
process. The process of Production and Distribution of Information through
Instagram by the Departement of Communications and Informatics Bantul goes
through several stages, namely (1) pre-production stage, (2) production stage (3)
post and/or evaluation stage, and (4) distribution stage. Information Production
and Distribution process is carried out by functional officials of public relations
institutions and the Information Production and Distribution Section. The purpose
of the production and distribution process is to meet information needs for the
community, especially in the Bantul Regency area.

Keywords: Information, Information Production, Information Distribution,
Government Public Relations, Instagram
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