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ABSTRAK 

Penulis dalam laporan ini membahas tentang bagaimana peran dan tanggung 

jawab cameraman dalam produksi vidio storytelling Pasar Kebon Empring. 

Memahami peran cameramen dalam produksi storytelling Pasar Kebon Empring. 

Dalam penulisan laporan karya kreatif ini penulis menggunakan metode 

pengumpulan data kualitatif dilakukan dengan cara wawancara, observasi, studi 

pustaka, dan dokumentasi.Peran cameraman sangat penting dalam produksi vidio 

storytelling. Seorang cameraman dituntut memiliki kreativitas yang tinggi dan 

komunikatif karena cameraman mewakili antara naskah, sutradara dan keinginan 

client dalam memberikan informasi kepada penonton. Seorang cameraman harus 

memahami tentang teknologi kamera dan memiliki banyak referensi teknik-teknik 

pengambilan gambar, selain itu juga harus memiliki feel tentang shoot per shoot 

dan framing yang tepat agar mempermudah saat editing. Seorang cameraman 

bekerja ketika tahap produksi namun dalam tahap pra produksi cameraman harus 

banyak berkomunikasi dengan sutradara terkait konsep pengambilan gambar 

seperti apa yang ingin dibawakan sutradara kepada penonton. Cameraman harus 

bisa membaca jalan cerita dan sisi dramatik yang ingin di tekankan, kemudian 

menjabarkan dalam konsep framing yang telah dipersiapkan. Sebagai seorang 

cameramen harus memperbanyak referensi tentang kamera dengan membaca buku, 

mencari di internet tentang macam-macam pengambilan angle, teknik move 

kamera, dan sebagainya. 

 

Kata Kunci : Cameraman, Storytelling, Pasar Kebon Empring 

ABSTRAK 

The author in this report discusses the roles and responsibilities of the 

cameraman in the production of video storytelling at the Kebon Empring Market. 

Understand the role of cameramen in the storytelling production of Pasar Kebon 

Empring. In writing this creative work report, the author uses qualitative data 

collection methods by means of interviews, observations, literature studies, and 

documentation. The cameraman's role is very important in the production of 

storytelling videos. A cameraman is required to have high creativity and is 

communicative because the cameraman represents the script, the director and the 

client's desire in providing information to the audience. A cameraman must 

understand camera technology and have many references to shooting techniques, 

besides that he must also have a feel about shoot per shoot and proper framing to 

make editing easier. A cameraman works during the production stage but in the 

pre-production stage the cameraman has to communicate a lot with the director 

regarding the concept of taking pictures like what the director wants to bring to the 

audience. The cameraman must be able to read the storyline and the dramatic side 

that he wants to emphasize, then describe it in the framing concept that has been 

prepared. As a cameraman, you have to multiply references about cameras by 

reading books, searching the internet for various angles, camera move techniques, 

and so on. 
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